
London • Sabrina Corbo knew 
before starting the Green Network 
SpA in 2003 that she wanted to keep 
working and have three children. Her 
mission is to make it possible for other 
women to do the same.

Now, she’s leading a utility with 
250,000 customers in Britain with a 
smaller gender-pay gap than any of 
the Big Six energy suppliers domi-
nating the industry. With sales of €2 
billion (RM9.42 billion) and offices in 
Rome and London, Green Network is 
attempting to spread renewable 
power as it makes its workplace wel-
coming to women.

“I will never give up because I 
have a family,” Corbo said at an 
interview at Bloomberg’s offices in 
London. “I want the same for other 
women and I have a responsibility to 
help them.” Energy remains largely a 
man’s world, and the number of 
women who have served as CEOs 
can be counted on one hand. None of 
the six largest utilities in Britain have 
a female figurehead. Men lead the 

biggest utilities in Italy, France and 
Germany — Enel SpA, Electricitie de 
France and EON SE. One utility that 
beats Green Network on the gender 
pay gap is Good Energy Ltd, run by 
Juliet Davenport, which provides 
100% renewable power to customers.

“Having set up Good Energy 
nearly 20 years ago in a completely 
male-dominated industry, I’ve wit-
nessed the pace of change on gender 
parity move disappointingly slowly,” 
Davenport said. “Another woman in 

a senior position in the energy indus-
try has got to be a welcome sight, 
especially one who cares about 
building a greener future and who is 
willing to speak up on issues of gen-
der diversity.”

Corbo founded the company with 
her husband Piero Saulli, who leads 
the Italian office. Corbo runs Green 
Network’s UK unit, where there is an 
equal split between male and female 
managers.

While Green Network hasn’t 

achieved parity between men and 
women on pay, they’re closer than 
others in the industry with the mean 
hourly rate 10% lower for women 
than for men. In Italy, Corbo is exe- 
cutive VP in the parent company. 
There, 59% of managers are female 
and women’s average hourly pay is 
6.3% lower.

The figures show Green Network 
is ahead of its larger competitors in 
Britain on gender pay equality.

Affordable and reliable childcare 
is a big worry for working parents. To 
help ease this concern, Corbo set up a 
private school in Rome where Green 
Network’s employees can send their 
children for free. Kindergarten is 
offered from when children are six 
months old, enabling mothers to 
come back to work. Corbo chooses all 
the teachers and visits the school 
once a month.

Early Doubts
Corbo said her husband Saulli had 
some doubts that the school was a 
good way to invest €9 million of their 
profits, but she convinced him of the 
importance of supporting women to 
have families and work. Corbo said 
she’d like to set up something similar 
for her British employees.

“If you support women they can 
go so far,” she said. Green Network 
started out trading power and gas 

led by Saulli, an ex-trader at Enel. In 
2012 the trading desk of 15 Italians 
was moved to London. Almost all of 
the company’s trading is hedging 
with just 5% proprietary, Corbo said. 
Having trading operations to back 
up the supply business is what makes 
the company successful, Corbo said. 
Hedging helps companies protect 
themselves from big price spikes or 
drops. “You can’t be a good supplier 
without trading and hedging, it 
makes you much safer,” she said.

Green Network was the first inde-
pendent supplier in Italy and is the 
first Italian supplier to have custom-
ers outside of the its home country. It 
started supplying the UK domestic 
market in January 2017 and now has 
a total of 600,000 customers across 
Britain and Italy.

Corbo has big ambitions for Green 
Network. In two or three years she 
wants to float the company in Lon-
don and Milan and to expand energy 
supply to France, Germany and the 
Netherlands. Having children has 
given Corbo and Saulli a different 
outlook on life. Family is important 
to them as is a work-life balance. 
They don’t talk about work at home.

“Before the children, we worked 
18-hour days only stopping to 
sleep. Now it’s better to have a dif-
ferent perspective,” Corbo said. — 
Bloomberg

UK utility chief seeks to bridge 
industry’s gender pay gap

Dive expo generates 
RM7.5m sales

CLose to RM7.5 million sales were 
generated at the three-day Malaysia 
International Dive Expo ( MIDE) 2018 
held in Kuala Lumpur in May.

The event attracted 10,536 visitors 
from 54 countries, according to a 
statement from the organiser. A total 
of 1,034 exhibitors from 16 countries 
were at the expo to share their pro- 
ducts, services and expertise with 
divers and water lovers.

The event was officiated by Minis-
try of Tourism and Culture deputy 
secretary general Datuk Yean Yoke 
Heng. 

Among others, the event saw the 
Malaysia Scuba Diving Association 
launching its new website allowing 
divers to access up-to-date informa-
tion on all dive-related matters in 
and around Malaysia. 

Indonesia’s Ministry of Tourism took 
home the best design award, while the 
Philippines’ Department of Tourism 
won the creative design award.

In the business-to-business ses-
sion, the Malaysia Tourism Promo-
tion Board organised Malaysia Dive 
Tourism Mart, which saw 11 buyers 
from Asean and South Pacific coun-
tries meet with local distributors 

and suppliers.
One of the highlights of the expo 

was the Lens Beyond Ocean Under-
water Photography competition 
which attracted participants from 17 
countries. Bausani Paolo from Italy 
grabbed the main prize of a five-night 
stay at a hotel in the Philippines.

The competition was judged by 
renowned underwater photogra-
phers, including marine biologist Dr 
Alexander Mustard from the UK, 
Women Diver’s Hall of Fame 
Amanda Cotton from the US and 
Nurul Yazid from Malaysia.

The Ocean Rescue Forum dis-
cussed sustainable practices and edu-
cated listeners on what they can do to 
participate in the ongoing rescue mis-
sion of the oceans and marine life.

At the Freediving Forum, enthusi-
asts heard from experts Dr Azhar 
Hussin, along with freediving 
national record holders Azua Shafii, 
Jonathan Chong, Azam Hamid and 
Paul Sack.

Female divers of the Dive Divas 
Fan Club were treated to exclusive 
presentations by underwater welder 
Nur Izzati Athirah and underwater 
videographer Irwan Ismail. — TMR

A ReCenT United Nations report 
on the World Economic Situation 
and Prospects 2018 highlighted that 
global economic growth in 2017 
was estimated to have reached 3%, 
a significant acceleration compared 
to growth of just 2.4% in 2016.  
Policy changes, subsiding financial 
crises and rise in the labour market 
are all strong contributors in the 
improvement of the global eco-
nomic landscape.

As the global economic situation 
recovers from challenges over the 
last decade, economic growth is 
expected to remain steady in 2018 — 
further regaining its strength as lin-
gering fragility related to the global 
financial crisis continues to steadily 
subside.

The report also showcases a 
favourable growth outlook for the 
Asean economy. Underpinned by 
robust domestic demand conditions, 
I am excited to witness Asean’s con-
tinued growth in the global eco-
nomic landscape.

Asean’s Integrated Market
Asean, as we know it, is an integra-
tion of 10 South-East Asian countries, 
of which its members collectively 
form the sixth-largest economy in the 
world — and is predicted to grow to 
become the fourth-largest market by 
2050. With a total population of 
approximately 626 million people, 
targeting Asean is a logical and prac-
tical move for businesses. Even in the 
wake of global economic recovery, 
the region still remains resilient, 
with a projected gross domestic 
product (GDP) growth of 5.1% this 
year — and to remain stable at a 5.1% 
rise in 2019.

The promising GDP estimates 
were derived from the Asean nations 
— from heavy lifters like Indonesia, 

Malaysia, the Philippines, Singapore 
and Thailand to stimulating econo-
mies like Vietnam, Cambodia and 
Laos. 

With the signing of the Compre-
hensive and Progressive Agreement 
for Trans-Pac i f ic  Par t nersh ip 
(CPTPP) deal in March 2018, trade 
flows across the region continues to 
stir positively — inducing stronger 
economic growth within the Asean 
Economic Community (AEC).

The question now is — with the 
CPTPP deal in place, coupled with 
the opportune economic prospects of 
Asean as a single market — how can 
the AEC further strengthen its place 
in the global arena?

Selangor — Gateway to Asean, 
Aspiring Global Trading Hub
With a solid vision of an integrated 
market, the AEC is unstoppable. 
However, what is missing now is a 
sweet spot that is able to propel this 
single market into greater heights. In 
other words, it needs a central point 
that connects Asean countries 
together — a place where businesses 
and nations can come together for a 
common purpose. While recognising 
the arsenals that each Asean country 
has to offer, we are honoured to be 
able to position Selangor as the gate-
way of facilitating trade and growth 
regionally.

With a track record of contribu- 
ting to 22.7% of Malaysia’s GDP in 
2016, Selangor has prevailed not 
only for its economic prosperity 
and diversity, but also for its resi- 
l ience as a state. Subsequently,  
Selangor’s strategic geographical 
location, sound logistics and tech-
nological infrastructure, as well as 
its economic stability, allow the 
state to take precedence as a signi- 
ficant hub for domestic and interna-
tional businesses that would like to 
build or strengthen its presence in 
Asean.

Our goal is now to double our 
efforts to enhance the state’s role as a 

global trading hub to conveniently 
connect businesses operating in 
nations from all over the world at one 
place, Selangor. With the Selangor 
International Business Summit (SIBS) 
series, I am confident that we can 
achieve just that.

Back for its second edition this 
year, SIBS 2018 is positioned as a 
solid platform for local and foreign 
multinational corporations, small 
and medium enterprises, and entre-
preneurs to showcase their products 
and services. Subsequently, it is also 
a strategic avenue for marketing, col-
laborations and partnerships, and 
providing exposure and information 
on the latest technological develop-
ments globally.

Through this summit, we aim to 
spearhead business opportunities 
and potential areas of collaboration 
— not only for Selangor or Malaysia 
as a country, but for the united com-
munity of Asean. SIBS 2018 will run 
from Sept 6-16, 2018, at the Malaysia 
International Trade and Exhibition 
Centre.

The 10-day summit will comprise 
three main events:

• Selangor International Expo 2018 
(Sept 6-9)

• Selangor Asean Business Confe- 
rence 2018 (Sept 6-7)

• Selangor Smart City & Digital 
Economy Convention (Sept 13-15)

When you think of diversity and 
resilience, these are Selangor’s strong 
traits as a state — but what will make 
this state great is the ability for Sela- 
ngor to stand together with other 
Asean countries as one. This summit 
can do just that by hosting a rich net-
work of trade industry players — 
allowing us to connect nations glo- 
bally and bring businesses, both 
domestic and international, into 
Asean.

Datuk Teng Chang Khim is a 
Selangor state government senior 
executive councillor.

Selangor International Business 
Summit returns to tap Asean market

Green Network hasn’t 
achieved parity on gender 
pay, but closer than others 
in the industry with the 
mean hourly rate 10% lower 
for women than for men

Corbo runs Green Network’s UK unit, where there is an equal split between male and 
female managers

Marine education is among the products and packages at MIDE 2018

Source: Green Network SpA
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